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UNIVERSITY PROGRAM DEMOGRAPHICS

ò ASU is the largest university in 

the country

ò 70,000+ students attending 

from all fifty states & 100 

nations around the world

ò 17,000+ Minority enrollment

ò 260,000 living alumni

ò ASU is 2nd largest housing 

program: 12,500 bed spaces 

over 22 Residence halls. An 

additional 1,811 apartment 

style living ðsublet by ACC 
http://www.studenthousing.com/

ò Incoming Freshman comprise 

over 1/3 of our total business.

Who would have ever thought this building and its 

twenty acres of donated farm land would eventually 

become the standard for the New American University?

http://newamericanuniversity.asu.edu/

http://www.studenthousing.com/
http://newamericanuniversity.asu.edu/


WHY PRE-CARD AT FRESHMAN ORIENTATION?

ò The incoming freshman 

population of 10,000 is 

overwhelming on staff.

ò Pre-carding leads to better 

program marketing.

ò Allows our staff to educate 

clients about the uses & 

importance of the card.

ò Provide one-on-one service to 

the incoming student.

ò *Provides door access 

assignments prior to their 

arrival in the fall.

A.S.U. Sun Devil Stadium holds 71,706 fans é just imagine 

trying to keep the same number of cardholderôs  happy with 

a functional card each day!



BUILDING A STRONG FOUNDATION

ò Student Orientations touch 

every facet of the university 

experience

ò University Technology Office 

plays a major role

ò Our Card fee is incorporated 

within the orientation fee. *No 

cash handling

ò Core (team) built around 

energy & stability

ò Dedicated staff are Scripted & 

Uniformed for delivering a 

potent message

ò Temporary labor has paid 

huge dividends and created 

consistency

ÅTeam Concept

ÅStudent Hire

ÅTemp. Staff

ÅDell Laptops

ÅFargo 400 Printers

ÅCanon Camera

ÅDedicated card 
stock

ÅUTO

ÅBTS

ÅUBS

ÅCommunication 
Team

Components for Success



CRITICAL SYSTEM COMPONENTS

PeopleSoft

Blackboard

Lenel 



WORK STATION ðTOOL BOX FOR SUCCESS

ò Dell Latitude 630

ò I.D. Works

ò Fargo 400 Printer

ò Canon Camera

ò Camera Tri-Pod

ò HID iCLASScard stock

ò Portable backdrop

ò Backdrop stand

ò Utilization of best-in-
class technology, helps 
maintains the success 
of a mobile work unit.



PROVIDING THE ESSENTIAL KEY

ò Our Card is an active 
credential from the 
moment it is created

ò Sun Dollar privileges 
are active upon receipt.

ò Meal plans are 
activated the first week 
of class

ò Door Access credentials 
are entered at the point 
of card creation

ò Door entry is granted 
òonlyó by segment 
managers for security 
purposes



ORIENTATION ðA TYPICAL DAY 

Orientation Check-in

Sun Card Photo

7:30 AM ð9:30 AM

Photo Session #2

11:30 ð1:00

Sun Card

Distribution

@Program End

Production

9:00 ð11:00

Post Residual

@ Card Office

http://students.asu.edu/orientation

http://students.asu.edu/orientation


THE LONG HAUL

òEighty (80) 

Orientations

ò160 per program

òFour different 

Campuses

òFive Months & Ten 

Saturdays

ò12,000+ clients 

later é



PROGRAM BASICS ðWHY SO IMPORTANT?

ò Carding production for 
orientation takes 
place in stages 
throughout the day

ò The I.D. is used as the 
òCarrotó, & picked up 
at programõs end.

ò We are the point of 
entry & point of exit 
for each program.

ò Staffing is dedicated 
for this purpose 

Orientation season runs from March 1st thru July 

31st, comprising 55 on campus, and 3 out-of-state 

programs. In 2009, our staff carded over 11,000 

incoming freshman at these events alone!



LOCATION IS EVERYTHING

ò We placed card production 

within the orientations, in 

order to maintain normal 

business practice at our office

ò Memorial Union was picked 

for its central location, 

parking and facilities.

ò Strategic card production 

allowed:

. Efficient card distribution

. Open Communication

. Consistent message

. Firm plan for handing out 

òdedicatedó marketing

collateral

The Memorial Union Building is the central hub on 

campus.  Its second floor conference facility is the 

one-stop-shop for the entire orientation program 

each spring.



KEEPING YOUR MESSAGE FOCUSED

ò The largest obstacle we faced 

was: how do we keep the card 

in the hands of a student 

between now and the first day 

of class?

ò We developed a brochure 

entitled: Sun Card 101

ò Communication Team 

developed ò10 things to 

knowó about our card

ò Engaged our strategic 

partners for òswagó (stuff we 

all get) 



OPERATIONAL CHALLENGES

ò Grandparents

ò Angry Parents

ò Helicopter Parents

ò Glamour Shots

ò Best in class technology

ò Selling your program

ò Maintaining alliances with 

departments outside your 

primary area.

ò Back up plans ðwhat 

happens when technology 

fails?

ò Assembling the right team!



THE PAYOFF ðWHO BENEFITS?

òTesting Centers

òProfessors ð

Attendance

òLibraries / SRC

òResidential Halls

òCampus Security

òUniversity Events

President Obamaõs commencement 

speech addressed 9,000 graduates, and 

over 70,000 attendees -using our card as 

the focal point for event entry 



A DAY WITHOUT SUN CARD?

ò 12,000 students would be 

without access to Laundry.

ò 12,500 people would be 

without a Meal Plan

ò 25,000 would not have 

access to Sun Dollars

ò 37,000 people would be 

without Door Access

ò Print release workstations 

would halt all printing at the 

university, for every Sun Card 

& Library Card Patron. 



GREAT EXPECTATIONS

ò Students want it now

ò On-site carding allows the 
student immediate  identity to 
a university.

ò I.D. Cards are nothing new to 
this generation ðthey 
understand the value

ò Pre-Carding alleviates long 
lines at fall check-in

ò Pre-Carding also allows the 
student to engage in your 
programs long before they 
start their college career. 

ò Twitter & Face book are 
essential

Remember:  Your I.D. card touches every facet of a studentôs life.

Failure or victory on the part of a card office, has a resounding 

effect across the social network of the millennial student.



A NOTE ABOUT ON-LINE SUBMISSION

ò The next generation 
is pre-carding

òSaves time, and 
valuable labor costs 
at rush

òPersonal touch?

ò Legal issues?

òCarlton University, 
UMB, University of 
Houston, and 
Caltech are a few 
good examples.



THE FUTURE OF REMOTE CARDING

ò Is Greentechnology in our 
future?

ò Will digital technology change 
our world?

ò Are we chasing technology?

ò Is In-house production wise?

ò Development of Handheld 
technology is on the horizon

ò Cell phone adaptations for I.D. 
credentials already in Far East & 
Europe

ò Will Off-campus programs & 
banking agreements mold our 
card office future?



BEST IN CLASS IS NEVER ENOUGH

Donõt reinvent the wheel!
Donõt let the evolution of your card office get you 

down.  Always do what is best for the success of 

your organization ðPeriod!



QUESTIONS?

Andrew Perkins

Campus Card Manager

Arizona State University

Sun Card Office

480.965.2611

www.suncard1.com

aperkins@asu.edu

http://www.suncard1.com/

